
The healthcare digital marketing landscape is full of 
challenges. With FDA regulations and guidance, payer 

pressures and constant customer behavioral changes, 
it’s no wonder marketers struggle to keep up with the 
latest marketing processes and technologies. And as 
the ecosystem evolves, traditional marketing methods of 
sponsoring events, advertising in trade magazines and 
targeting individual physicians and surgeons are no longer 
effective. For Healthcare marketers to be successful, they 
need to shift their focus from an individual based marketing 
strategy to an Account-Based one. 

Demandbase helps Healthcare companies develop business models to 
engage HCP, Insurers and Industry Stakeholders
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Account-Based Marketing (ABM) enables you to focus   
your marketing efforts on the accounts that matter, 

reducing waste and accelerating growth. Ensure that you 
can always get the right message to the right accounts by 
leveraging technology that’s purpose-built to support the 
B2B sales cycle. By identifying and segmenting by company, 
Healthcare marketers can efficiently orchestrate their efforts 
across the entire funnel from awareness to pipeline to 
revenue. 

Advertising: Build awareness of your brand through 
customized ad offerings. Target accounts and their 
buying committees – not just individuals.

Conversion: Accelerate the buyer’s journey by 
enriching lead data with account insights and deliver 
key buying signals to Sales in real-time.

Measurement: Identify and track companies on your 
website. Not every account is a key account. Use this 
data to focus on strategically valuable and complex 
clients.

95%
of B2B marketers report 
ABM drives marketing 
success

60%
of those who employed 
ABM attribute revenue 
increases of 10% or 
more to its use

57%
of Healthcare marketers 
report an increase in 
total marketing budget
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For more information please visit www.demandbase.com

Personalization: Ensure the right products are 
displayed to the right prospects by delivering 
personalized content on your website. 

84%
of marketers say ABM 
delivers higher ROI than 
any other marketing 
approach


