
B2B Marketing Automation 
for the Enterprise
Software that enables large 
enterprises to attract, engage, and 
nurture customers while delivering 
measurable, repeatable and 
profitable results. 

About This Constellation ShortList
Business to business (B2B) customer engagement 
strategies didn’t necessarily shift…but the demand for 
smart digital engagement connecting account influence to 
buying decision accelerated in the past year. While 
marketing automation is a staple of enterprise software, 
the application of these solutions is shifting as newer 
solutions like customer data platforms (CDP) and stand-
alone account-based marketing (ABM) engagement tools 
take on new criticality, leading some marketers to ask if 
they need to take sides or can they expect it all in one 
engagement automation solution. 

Large organizations, with multiple lines of business and 
typically more than 3,000 employees, require the ability 
to engage customers and prospects through a wide range 
of online and offline channels. Today’s marketing 
automation solutions can no longer simply automate 
emails and communications. They must personalize 
interactions at scale with rich analytics and intelligence 
that empower marketers to initiate, build and track 
relationships that directly demonstrate revenue 
contribution. Bottom line: Marketing automation can’t 
serve as an email butler. B2B Marketing automation must 
drive growth.

The Constellation ShortList presents vendors in different 
categories of the market relevant to early adopters. In 
addition, products included in this document meet the 
threshold criteria for this category as determined by 
Constellation Research.

This Constellation ShortList of vendors for a market 
category is compiled through conversations with early 
adopter clients, independent analysis and briefings with 
vendors and partners.
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About Constellation Research
As an award-winning Silicon Valley-based strategic 

advisory and futurist analyst firm, Constellation Research 
serves leaders and organizations navigating the 

challenges of digital strategy, business-model disruption 
and digital transformation.

Constellation works closely with solution providers, 
partners, C-suite executives, board of directors, and its 
Constellation Executive Network of buy-side leaders to 

lead the way in research coverage and advise clients 
how to achieve valuable business results. 



Threshold Criteria
Constellation considers the following threshold criteria for 
these solutions:

• Ease of use, application and utilization across 
intended users

• Integration into CRM systems, sales visibility
• Cross-functional connection and 

collaboration capability
• Quickly and easily design campaigns, visual workflow
• Cross-channel content and asset management 

and measurement 
• Thoughtful lead capture and scoring, supports account-

based marketing
• Dynamic creative asset creation, delivery 

and personalization
• Robust reporting and analytics suite, including role-

based reporting
• Attribution analysis and modeling
• Testing, A/B and in-flight optimization 
• Product vision and road map
• Scalable to manage large, distributed teams
• Flexible workflows for addressing compliance and 

regulatory needs
• AI- machine language-powered recommendations
• AI/ML capabilities to ingest and analyze data for smart 

smart segementation and data 
enhancement/augmentation

• Well-thought-out architecture, microservices, 
API connections

• Post-sale support and community for large teams and 
global users

The Constellation ShortList
Constellation evaluates 50 solutions categorized in this 
market. This Constellation ShortList is determined by 
client inquiries, partner conversations, customer 
references, vendor selection projects, market share and 
internal research. Constellation also considered the 
specific needs and demands faced by large enterprises 
managing complex sales cycles, large teams and multiple 
brands and lines of business all working from a central 
cloud solution. In alphabetical order:

• Acoustic
• Acquia Marketing Cloud
• Adobe Marketo Engage
• DemandBase
• Microsoft Dynamics 365 Marketing
• Oracle CX Marketing 
• Salesforce Marketing Cloud, Pardot
• SAP Marketing Cloud

Frequency of Evaluation
Each Constellation ShortList will be updated at least once 
per year. There could be an update after six months, 
should the analyst deem it necessary.

Evaluation Services
Constellation clients may work with the analyst and 
research team to conduct a more thorough discussion, 
vendor selection and contract negotiation.

Business Themes

Marketing Transformation

To learn more:
Visit www.constellationr.com/ShortList
or email shortlist@constellationr.com
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Liz Miller
Vice President & 
Principal Analyst
Liz Miller focuses on the needs of 
modern chief marketing officers to 
power the strategies and teams they 
lead—from the technologies that 

drive optimized customer engagements to the key 
trends that accelerate growth and innovation. She also 
provides insight into the security space, especially at 
the intersection of the customer and security, where
the trust economy becomes the new measure of 
brand strength.

B2B marketers must closely integrate marketing 
activities and relationships with sales, customer support 
and service, embracing the entirety of the customer 
experience value chain beyond the walls of marketing. 
This has driven marketers to adopt tools with advanced 
lead capture, scoring and alert features to better 
connect marketing qualified leads with profitable sales 
actions. Marketers expect automation tools to be data 
driven and creative, delivering targeted, personalized 
interactions with dynamic, attention-grabbing design. 

Account based marketing capabilities, recommendations 
from machine learning and AI, out-of-the-box workflows 
and open architectures to allow for frictionless 
connections to a broad portfolio of sales, service, ERP 
and data solutions are increasingly baseline 
considerations in this mature space.
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